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Normann Copenhagen launches a new
design brand in collaboration with the
Tivoli Gardens

Normann Copenhagen reveals a comprehensive design collection of more than 300
designs.

Based around the rich, 175-year history of the world-famous amusement and pleasure garden, Normann
Copenhagen introduces a contemporary collection of more than 300 design objects within lighting,
textiles, tableware, perfume, figurines and home accessories.

For Normann Copenhagen, it was important to encapsulate the unique history and atmosphere of Tivoli
Gardens in the design products, making it possible to take a little piece of that special Tivoli feeling back
home. The Tivoli collection combines the best of Denmark's cultural heritage and design traditions, and
marks the start of an entirely new design brand that will be sold across the globe.

The magic lives on

Anyone who has visited Tivoli will agree that the park truly is something special. Some visitors are drawn
by the speed and excitement of Tivoli's rides and attractions, while others come to enjoy the gardens,
musical performances, theater, and the quirky mix of architectural styles; from small, old taverns to Asian
building traditions and classic Danish design.

Tivoli has always enchanted its visitors. When the amusement park first opened in 1843, its visitors were
spellbound by its exotic and sophisticated expressivity. The park even impressed the famous Danish
author H.C. Andersen, who was inspired to write his legendary fairytale, the Nightingale.

Normann Copenhagen's design studio began its task by visiting the park and researching in Tivoli's
archives. This was then followed by months of creative work, including sketches, conceptual artwork,
and 3D prints, before hundreds of prototypes began flowing into the studio to be assessed, corrected,
and tested before the finished collection could finally be produced.

The common denominator across the entire collection is a playful and international look. Normann
Copenhagen has worked with various different forms, such as grids, grooves, harlequins and dots.
Design concepts such as repetition, layers, transparency, and movement have been applied to create
the collection, where shapes, prints, and colors create a common DNA across the entire product group. A
varied selection of materials, from shiny metals through to warm wood varieties, soft textiles, and
timeless porcelain, reflects the depth of this wide-ranging collection.

Fromicon to everyday design

Normann Copenhagen has transformed Tivoli's many styles, colors, patterns, and icons into recognizable
everyday products. The source of inspiration is understated for the most part, but any frequent Tivoli
visitors will recognize references from the park. For example, the peacocks that freely strut around the
park have been the starting point for a series of stylish hooks, wall mirrors, and trays in shimmering
bluish-green colors, while Tivoli's iconic wooden roller coaster from 1914 has inspired bowls in steel and
wood.

Tivoli's dreamy universe of lights is interpreted in candle holders and in a lighting collection of wall
lamps, table lamps, and pendant lights. This comes through in the Emperor pendant, for example, which
has a contemporary design formed by a long, slender neck and spherical details in shimmering brass. In
both summer and winter, Tivoli’s visitors can experience thousands of lights, which illuminate the
surrounding buildings, trails, trees, and ponds, transforming the park into a place of adventure.

Dining is a big part of the Tivoli experience, so it seems only right that the Tivoli collection contains a
wide range of crockery, kitchen products, and table decorations. With the Banquet range, you can use



your tableware to create a Tivoli tale of your very own. The series consists of hand-blown wine glasses,
stainless steel cutlery, and a porcelain set with 17 items. Banquet draws your mind to the classic
elegance of the park’'s Nimb Hotel. Each piece in the set boasts its own individual expression, created via
refined patterns of lines and circles.

Another important element of the park, beyond the rides and cultural attractions, is the all-embracing
garden art that Tivoli has to offer. With a wide range of vases in different designs, shapes, and materials, it
is possible to create a sublime world of flowers both outdoors and in. Choose between gorgeous hand-
blown vases in transparent glass, oriental vases in ceramic, porcelain vases in a playful, striped design, or
terracotta garden pots inspired by Tivoli's many columns. And as the icing on the cake, the collection
also contains its own design icon — an expressive, sculptural watering can.

Candyfloss and flowery prints

Normann Copenhagen has designed everything within the Tivoli collection, from product design
through to visual identity and packaging. The color scheme consists of 27 different colors and is built
upon a base of blue, grey, black, and green; from dark to light shades. These are combined with
accentuating colors, such as Candyfloss Rose, True Blue, and Lollipop Red, which work together to create
that special Tivoli-esque expression.

The Tivoli collection also boasts a range of beautiful prints. New interpretations of classic candy stripes
bring the park's sweet side to life, while the side-striped trousers of the Tivoli guards are transformed
into a simple two-stripe print. The Fairy Lights print bears references to the park’s lights and patterns,
while oversized editions of classic, checkered prints are inspired by the Danish lunch table. The hand-
drawn print Walk in the Park is freely composed of recognizable elements, from flowers and tiles to the
Pantomime Theater and balloons, all brought together in a whimsical pattern.

With Tivoli's evocative universe as a frame of reference and Normann Copenhagen's careful eye for
clean, contemporary lines, the scene is set for a new design brand with a clear, independent design
expression. The Tivoli collection will be on sale from fall 2018 through Normann Copenhagen’s global
retail network of international design stores, museum gift shops, department stores, and online stores.

You can download hi-res images at www.normann-copenhagen.com/press (no login required). For more
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